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Quickstart for Marketing AutomationQuickstart for Marketing Automation

Marketing automation tools exist primarily to increase workflow 
efficiencies and generate revenue faster. However, most people 
who hear “automation” tend to believe a marketing automation 
platform is simply an advanced email tool. There is much more 
to it than just “set and send”. Marketing automation software 
enables businesses to:

• Send the right messages to the right people at the right
time via scheduling

• Track visitor behavior and build a database that the
sales team can leverage – knowing where a customer is
in the sales funnel or buying cycle can equate to huge
advantages during the actual close

• Connect email messaging to specific landing pages, and
even create those landing pages with best practices for a
higher probability of conversion

• Avoid sending disconnected messages to customers –
with the behavior tracking information, your marketing messaging is more relevant, and
therefore more interesting to your prospects

• Target customers not just on demographics but rather target customers based on behavioral
demographics

If your business has its CRM optimized and 
sales team fully engaged, then the next 
logical step may well be to increase your 
number of qualified leads.  One of the 
most cost-effective approaches is through 
adoption of a marketing automation 
platform that seamlessly integrates with   
CRM.  Marketing automation platforms and 
CRM systems can translate into real 
advantages for companies who use both to 
complement one another. However, getting 
things setup, configured, and initiated are 
often the most troublesome challenges to 
realizing an increase in business leads. 
CRM Evangelist is here to help by providing 
a QuickStart package to solve that 
problem.
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What’s included in my Quick Start?What’s included in my Quick Start?

Strategy and Solution Design 
• Produce a written marketing evaluation of your primary website
• Discovery session to assess existing marketing collateral
• Strategy session to define and document initial drip campaign objectives and ROI

Set-up and Configuration
• Setup & configure marketing automation platform
• Create user accounts including roles/responsibilities
• Configure CRM connector to support automatic data synchronization
• Import and verify existing leads into marketing automation platform
• Email DNS authentication using client mailing domain
• Establish Internet subdomain for landing pages
• CRM lead management including assignment, queues, views, dashboard and alignment

of opportunity roles

Initial Marketing Campaign
• Establish company profile for a popular social media website
• Integration of “Contact us” form into client website automatically populating marketing automation

and CRM lead generation
• Launch of initial drip email campaign customized for your prospects
• Creation of targeted landing page customized for your product

Training
• A web session is conducted for the system administrators and client stakeholders to review the

implementation
• Training on client admin and maintenance is also held via web conference

Post Implementation Support
• Up to 4 hours of post implementation phone/email support within 30 days of QuickStart

completion
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Why use CRM Evangelist to implement your marketing automation solution?

You may not have a marketing team with the necessary expertise to initiate a marketing automation 
implementation. As part of the delivery for the QuickStart, CRM Evangelist provides expert 
consultants serving in the following roles:
• Marketing Automation Program Director
• CRM Consultant
• Marketing Automation Platform Developer
• Creative Designer
• HTML/CSS Web/Email Designer

Ensure your optimal performance with certified consultants who know the business of sales, 
marketing, service & support. CRM Evangelist is one of the most experienced partners with 15+ 
years deploying CRM as well as extensive marketing automation expertise. 

Hire the resources of CRM Evangelist to deliver the right solution for your business, accelerate your 
implementation and ensure rapid ROI with cloud based solutions.

214-446-2080 for more information
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